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media in marketing”, Journal of the Academy of Marketing Science, 48, pp.79-95)
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Fine F. Leung, Flora F. Gu, Yiwei Li, Jonathan Z. Zhang, et al., “Influencer Marketing Effectiveness,” Vol.86, Nov 1, 2022
H{88: copyright (c) 2022 by SAGE Publications
Reprinted by Permission of SAGE Publications
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(i : Robertson T, S., The Resale Revolution. Harvard Business Review, Nov/Dec 2023, pp.82-91)
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